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Abstract: the article discusses innovative marketing strategy, discusses its importance in today's world. Every
company is developing on its own. And at different stages of development is taking its innovative solutions.
Resulting and emerging competition. This competition gives impetus to the development of different areas of the
enterprise. For example strategic marketing, management, personnel management and investment management.
All these areas are represented in each firm, and the better developed the data branch of business, the
competitive company.
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In modern society, successful business development involves the use of innovative technologies, in
developing new products and improving old products in the markets. This, the introduction of innovative
marketing strategies has become an important condition for increasing the competitiveness of enterprises. And
the Internet has become a prerequisite for the promotion and stability of the enterprise in the modern world.

Website creation to Internet - marketing strategy. This is one of the most popular methods of promoting a
product/service on the Internet. Nowadays, it is considered very strange, if the company that produces or
provides the service no website, this aspect will be repulsive to any potential customer [1, p. 6].

For this reason, each Russian company considers necessary for the establishment and introduction of your
website and in most cases it is justified. By accessing the website at the client, once the impression about the
company, from which later will depend on the choice of the customer if he needed to apply it in this company
and whether to order the service/product.

A good working website has a number of advantages:

- continuous communication with clients;

- global audience;

- profitability;

This is only a small part of those advantages which brings website creation for the company. As there are
many types of sites, consider some of them [2, p. 9].

1-the website "business card". This website is called personal, primary. It is created mostly by one web
designer and later special attachments and monitoring is not required.

2-"corporate website" most often these include online stores, catalogs and others. Require support and are
much more expensive than a simple business card websites.

3-"Lading-page" website consists of only one page which is divided into blocks, well they can tell you about
the company and to advertise it.

Summing up the aforesaid, we can safely say that advertising on the Internet, you can use different types of
websites that are not only relevant but also effective in attracting customers to your company [3, p. 5].
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